STORY BY BAILEY FINK

ome 1990s highlightsinclude the introduction
of the internet, the start of the cult classic TV

show Friends, and catchy music people still b R o Joe
belt out in their car on the way to work. l‘ t
SEO continued its emphasis on supporting local Ou eds
businesses, and profiled locals making it big outside 5
of the region. Here’s a special shoutout to Earl Thomas l 0

Conley, a country music singer who made a "90s SEO
cover and made this writer’s research more fun.

Active lifestyles and outdoor activities remained
at the forefront. From ice skating to hunting, SEO
encouraged readers to get outside and enjoy the DT
fresh air, perhaps even more so, because of the rise being a
of computers. Everyone was obsessed with this big e
invention called “the internet.”

As the world wide web took off, so did coverage of
this new technology. Service sections included guides
to internet surfing, and ways to find information breakfasts
ranging from genealogy records to local recipes—
such as Louise Myers’ pawpaw bread recipe, which LLAMAS!

I am desperate to make. LLAM AS|

Fun sections of the magazine included “Guides”
and “Backroads.” ”Guidesg” was the reader’s go-to LLAMAS!
handbook for all things Southeast Ohio. The section
included a calendar of events, restaurant reviews, |'“llm "ﬂ
and things to do on the weekend. “Backroads” was Ui
a fun, personal essay at the back of the magazine. e
My favorite was “Bigfoot on My Mind,” which

details writer Chuck Webb’s quest to find the
Appalachian Sasquatch.
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